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Sydney A. Osei Tutu
Creator. Analyst. Artist.
Sydney.tutu.official@gmail.com

Highly creative social media content creator with 9+ years of experience.
Speaks, reads, and writes English and Korean with a superior rating.
Superb customer service associate interested in the music business with 5+
years of experience working with teams, researching trends, and
collaborating with a diverse population of student organizations. Effective
communicator and relationship builder. Highly interested in and
passionate about working with industry trendsetters to discover, develop,
and assist talent through relevant research, catalog analysis, and social
media platforms.

WebsiteFlowpageInstagram VR Therapy Instagram

https://sydneytutu.agnesscott.org/
https://www.flowcode.com/page/sydneyoseitutu
https://www.instagram.com/whatsydney/
https://www.instagram.com/vr.therapy/


Composed, executive produced, and provided
vocals for an original Extended Play album.

Sourced funding of $2K+ from various donors via
crowdsourcing campaigns.

Designed and edited album concept, cover art,
rollout schedule, and promotional materials.

Marketed product to 4.1K+ individuals by holding
sweepstakes via Instagram, YouTube, & TikTok.

Independent Musician
Self-Employed

(July 2018 - Present)



Original Album Artwork
(Created album concept and artwork to

promote to Instagram audience, resulting in
6,460 unique user impressions)



Album Rollout Schedule(Allows fans to feel more included in the
album process and generates excitementaround releases)

Listening Party Invite
(Garnered a 21% increase in 
non-follower engagement)

Album Inspiration Graphic(Presented information and promoted
curated playlist using a trendy format,

leading to 1,175 unique user impressions)

https://www.youtube.com/playlist?list=PLwVKSila3IdWIQqgSTT5vv6V7fggOM_IN


Interview Promotional Graphic(Alerts fans of promotional interview releasewhile maintaining concept aesthetic)

Flowpage
(Makes release-relevant links 

easily accessible)

Photocards
(Incentivizes interaction with social mediacontent. Sweepstakes contest was held thatentered fans who shared official promotionalcontent into a drawing for limited-edition

photocards) Photocard Reel/TikTok
Album Release Party Reel/TikTok
Single Reaction Reel/TikTok

https://www.flowcode.com/page/sydneyoseitutu
https://www.instagram.com/reel/CRzN-DzjdV8/
https://www.instagram.com/reel/CTJOzPOp3rQ/
https://www.instagram.com/reel/CRpZpN9jWGF/


Manages social content on Instagram, TikTok, and Discord to
provide individuals interested in gaming adequate mental health

resources via virtual reality.
Creates and schedules original content to represent the voice of
the brand and utilizes Facebook and Instagram Business Suite to

promote posts.
Researches ecosystem to further understand target audience and

define platform goals, resulting in 2K+ user impressions.

Social Media Manager/Graphic Designer
VR Therapy

(July 2020 - Present)



Communicates with target audience

on social platforms to help grow

followings, increasing platform traffic

to 7K+ accounts in a 90-day period. Designed and published six-month treatment to establishbrand awareness and increasedcontent interaction on YouTube.



Singer
Songwriter
Model
Playwright
Actor
Blogger
Music Critic

... & So Much More!
The professional "hats" I wear range to a wide variety of things— including (but certainly not limited to):

(Feel free to click on each role to see examples of each)

https://www.instagram.com/whatsydney/channel/
https://www.youtube.com/watch?v=6m_ixhUTAmM&list=PLwVKSila3IdUh1Onxjw0T4Hxp7AUAP3BH
https://instagram.com/whatsydney
https://www.youtube.com/watch?v=brN2cThnBgg
https://youtu.be/VNdw2AzY4c4
http://nunbusydney.sydneytutu.agnesscott.org/
https://www.youtube.com/channel/UC_bIbTOWWe6s7VEU_aNsd5Q

