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YOUR BRAND

Before we start, the fi 
 
 

fi
 
 
 
 
 
 


WHY? WHO?

WHAT? HOW? 
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BIRD’S EYE VIEW

Unlike what many say or think, growing on Instagram takes an 
overall strategy to become more visible to others and being 
recognizable as a brand.  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PROFILE SET UP
As soon as someone visits your page, the fi 

fi


Setting up the bio

Sentence 1: What you/your brand does here?      
 
 
 
 
 
 
ff 
 
ff
 
 
fi 

4 - Helps to push your audience towards a certain action.
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The next step is having a consistent and good looking grid. 
Remember a good feed does not guarantee growth if your 
content is not up to the mark. There have been many pages that 
have grown tremendously without a good looking grid just by 
delivering practical and in demand knowledge. 

Setting up the grid

Your grid consists of: 
 


- Brand colours 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CONTENT

What makes a good content you’d ask? 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Content is successful when it’s in demand by your audience, 
period. 


You cannot grow a lot if you keep sharing content which is 
good and practical but not in demand by your audience. 
 



You need to keep experimenting with your niche and audience 
reactions initially, as you grow you will understand your 
audience and set a solid niche by then. 
 



Your niche

What your 
audience like

Your goals

Sweet spot
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ENGAGEMENT

Do YOU call it engagement? I call it COMMUNITY BUILDING. 
 



 
 


 
 
 

fifi 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I don’t mean to say traditional engagement method is wrong 
or does not get results.  
 


 
 
fi
 
 
 
 
 



 
 

 
 



9



STORIES

Ahh so now you know quite a lot on how to grow, but wait it’s 
not over yet. 
 

 
 


- Nurture your existing audience

- Follow a funnel to bring in sales 

- Create better engagement with your audience

- A chance to show yourself, your face, your brand more

- Form better relations with your audience


I guess now you can see how it’s so important. Stories are a 
way to stay on top of your audience’s mind. If you don’t post 
stories then I’ll see you less frequently because I am seeing 
only your usual feed posts.  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OUTREACH

Outreach means multiple things: 
 
 
 



Let’s talk about the ‘First’ one.  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Outreach guide for engagement: 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
fi


Hashtags

Explore Post shares

Guest posts

Stories

SFY lists

Followers Sales Friends

Your  
Page

Your  
Page

Optimized bio

Good feed

Niche in demand

Consistency

Unique content

Story highlights

IG Lives

Engagement
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IG LIVES

You would be thinking, what the heck should I do with  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COLLABORATIONS

Collaborations are a way to connect with your community 
creators and your audiences.  
 

 
 


 
 



Connect with creators in your niche (small, medium and big 
pages) - connect with them, but do not directly DM saying you 
want to collaborate.  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IG METRICS

So now you know all the ways you can grow but how will you 
know the progress and the rate at which you’re growing? 
 
fi


 
 
 
 


4. The number of leads coming in. 

5. The number of sales. 


And most importantly, the impact you’re making in  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CONGRATS

If you read till here then I wish you congratulations, you now 
know about IG growth more than 90% of the people.  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BONUS CONTENT
Hashtags formula
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DIFFICULTY EASY MEDIUM DIFFICULT

ENGAGEMENT LOW SIMILAR HIGH

<100K 
<500K 500K - 1M >1M

LOWER 
ENGAG

SAME AS 
YOU

MORE THAN 
YOU

Instagram allows a maximum of 30 hashtags per post, I  
 
 

ffi
 
 

ffi 
 






What hashtags to use?
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The above table should give you a clear idea of what kind of 
hashtags you need to use.  
 
 
 



TOPIC HASHTAGS

NICHE HASHTAGS

BUSINESS

BRANDED

RANKED HASHTAGS

12-15 hashtags 
#hashtaggrowth 


7-8 hashtags 
#marketing101 


5-6 hashtags
#Instagramgrowth 


5-6 hashtags
#socialmediamarketing 


1-2 hashtags
#harshcontent



LET’S START
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Okay so now you know everything but you are like ‘This is so 
overwhelming and don’t know where to start’. 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